A COLLABORATION

THE CLUES TO A GREAT STORY

Who doesn’t love a good story? A well-told tale will grip us, excite us, engrossusin a fictional world filled with
compelling characters. Thisis no accident. The greatest stories, from children’s nursery rhymes to major blockbuster
movies, are all the result of painstaking planning and design. In his TED Talk, Pixar writer and director Andrew Stanton
(“Toy Story,” “WALL-E"), explains his golden rules for telling a great story. mes Karin Hueck and Rafael Quick
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themselves, it only
for an instant. When the
Ugly Duckling transforms
into a beautitul swan and
finds acceptance
amongst his peers, that's
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